
CAMPAIGN GUIDELINES



TARGET AUDIENCE
Current Employees (Dentist, Orthodontist, Hygienist, Dental Assistant)



CURRENT EMPLOYEE
“Benevis wants me to use my talent to  
 change the future of my community.”

THEIR GOALS / MOTIVATIONS
• Make a difference
• Serve the underserved
• Gain valuable professional experience
• Be part of a local community
• Give the future to kids with none
• Stand in the gap where no one else is helping

THEIR CHALLENGES
• Lack of experience
• Isolation
• Survival mentality
• Patient volume / workload
• Understaffed – cannot meet demand
• Compassion fatigue
• Much lower starting point for many patients

OBJECTIONS - WE WANT THEM TO THINK FEEL DO
• I can’t invest in my own future or start my own practice here.
• I don’t need someone to hold my hand for me. 
• Who really believes a private equity firm cares about these people like I do? I'm not sure I trust them.

THINK
• Benevis does what no other DSO is willing or able to do: serve the underserved.
• Benevis empowers and equips me to do real, lasting good in the lives of my patients.
• I am gaining professional expertise in close proximity with experienced dentists who care the way I do,  
   and  we work together for a common goal.

FEEL
• I’m not alone, and I can do this. 
• I am making a crucial difference in the lives of those I encounter.
• Owning a private practice < building a better future for my community.

DO
• Tell the Benevis story consistently and authentically
• Advocate for Benevis to other Medicaid providers/services
• Speak with pride about what they do, to any they encounter



TARGETED MESSAGE: CURRENT EMPLOYEE
Benevis is not why we’re here; it’s how. We’re here for many reasons: to gain experience, to be 
part of a community, to do important work for the underserved, and more. 

What Benevis does is make that possible, and more than possible: Benevis sets us up to help 
communities succeed, where they have only ever known failure. 

We change their future every day, all day. We widen their smiles, and with them their horizons.



BENEFITS & PROOF POINTS



BENEFITS LADDER

PERSONA BENEFIT

UNIQUE STRENGTHS

PROOF POINTS • On average, provides care to 30% of
   children with Medicaid in those locales
   served by Benevis.

Growth and leadership
opportunities

Make a difference where you are
needed most

Serve your community now,
not ten years from now

Only DSO focused on serving
Medicaid-dependent households Industry-leading diversityActive mentoring and

professional development

• 51% Benevis dentists women
• 33% minority women 
• 21% African-American
  (525% higher than national average)

• Active recruitment of dental school grads
• 30% of Benevis dentists with 6 or more
   years tenure 
• Tradition of promoting from within



BRAND POSITIONING



BRAND POSITIONING STATEMENT

BenevisBRAND

THAT PROVIDES

UNLIKE

BENEFITS

IS A

FOR Dentists driven to make a difference 

Dental Services Organization

Infrastructure, operations, development and marketing support to dentists, hygienists and dental assistants
who answer the call to help raise the standard of dental health in traditionally underserved communities.

Other DSOs

Benevis provides access to high-quality dental services for those on Medicaid, no matter their age. Because
Benevis consolidates back-end responsibilities like payroll and IT, dental professionals spend more time helping
change the paradigm of care in their neighborhoods.



VALUE PROPOSITION



VALUE PROPOSITION STATEMENT 

SHORT
Benevis is a Dental Services Organization that helps me bring quality care to those who rely on 
Medicaid. Benevis handles the administrative processes, so I can play to my strengths as a dentist, 
have a powerful impact in the community and be paid well for it. 

LONG
Benevis is a Dental Services Organization that helps me bring quality dental care to those who rely 
on Medicaid. They handle all the back-end responsibilities like staffing, training, payroll and 
marketing, which matters because the need in our communities is so great. This is hard, important 
work we do – each one of us has a crucial part to play – and with Benevis I can maximize my 
impact, and be well-compensated for doing so.

(AKA Elevator Pitch – SHORT and LONG version)



CAMPAIGN DESIGN NOTES
This campaign emphasizes powerfully positive moments of interaction between Benevis 
staff and patients. Visual treatment foregrounds the themes of professional care, patient 
education and personal relationships. It also conveys kids experiencing the benefits and 
the impact of dental hygiene.



TYPOGRAPHY
The Benevis brand font is Helvetica Neue. It is used for all copy. Body copy and subheadings employ Helvetica Neue Light; format headings in Helvetica 
Neue Bold. Reserve use of Helvetica Neue Italic for emphasis.

TITLE
HELVETICA NEUE BOLD
BODY COPY - HELVETICA NEUE LIGHT
Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incid idunt ut labore et dolore 
magna aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea commo-
do consequat. 

Duis aute irure dolor in reprehenderit in voluptate velit 
esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui officia 
deserunt mollit anim id est laborum.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

ABC

ABC
HELVETICA NEUE LIGHT

HELVETICA NEUE BOLD



CMYK: 78, 0, 43, 0
RGB: 0, 183, 168
HEX: 00B7A8

CMYK: 93, 49, 13, 0
RGB: 0, 116, 170
HEX: 0074AA

CMYK: 71, 30, 0, 0
RGB: 62, 148, 209
HEX: 3E94D1

CMYK: 0, 18, 91, 0
RGB: 255, 206, 46
HEX: FFCE2E

CMYK: 27, 0, 2, 0
RGB: 180, 227, 243
HEX: B4E3F3

CMYK: 0, 87, 27, 0
RGB: 239, 71, 123
HEX: EF477B

For all printed and digital materials use the primary color palette first. The secondary palette is used to accent icons and 
illustrations. The Benevis color style is a mix of complementary, contemporary colors. Primary colors may also be used with 
transparency to add depth, as seen below.

COLOR PALETTE

PRIMARY SECONDARY



Photography is a powerful tool when it comes to design. It 
has the ability to evoke emotions, tell a story and even set 
the tone for how a brand is perceived. Where space allows, 
we should take advantage of including photography in our 
materials. Dentist imagery is confident, attractive, and 
diverse.

Imagery of patient treatment may show use of a mouth 
mirror, but no other open-mouth procedures.

PHOTOGRAPHY



An icon is a symbol or simple image that instantly conveys a thought or action. Typically an icon 
directs someone to take a specific action, like “Log in” or “Download file.”  While icons are simple, 
one-color line marks with a single purpose, illustrations are more detailed depictions of a topic. 
Icons may be used with data to further highlight the topic or to define service offerings. 

ICONSPATTERN

The Benevis mark appears as a 
patterned image for use as an accent 
element in printed materials such as 
pocket folder covers, brochures, or 
similar collateral. It may also be used 
sparingly for smaller print items, or to 
add interest in visual ads or displays.



Sed ut perspiciatis
unde omnis iste
Sed ut perspiciatis unde omnis iste 
natus error sit voluptatem accusantium 
doloremque laudantium, totam rem 
aperiam, eaque ipsa quae ab illo 
inventore veritatis et quasi architecto 
beatae vitae dicta sunt explicabo. 

Sed ut perspiciatis unde omnis iste 
natus error sit voluptatem accusantium 
doloremque laudantiumi.

Lorem Ipsum
Dolor Set

Lorem Ipsum
Dolor Set

Sed ut perspiciatis unde omnis iste • 123.456.7890 • website.com

LAYOUT
The layout brings together photography, colors and fonts to 
create this campaign’s visual appearance. The focal image is 
overlayed on a color background to bring the subjects to the 
forefront. Supporting photography is smaller than the focal 
image to create hierarchy and bring the viewer down the 
page. Helvetica Neue Bold displays the title lines while 
Helvetica Neue Light displays the body copy. Icons are 
brought in to highlight specific content or data. The entire 
layout is contained within a thin white border.

LOREM
IPSUM
DOLOR
SET

Lorem Ipsum
Dolor Set

Lorem Ipsum
Dolor Set

Lorem Ipsum
Dolor Set

Sed ut perspiciatis unde omnis iste
Sed ut perspiciatis unde omnis iste 
natus error sit voluptatem accusantium 
doloremque laudantium, totam rem 
aperiam, eaque ipsa quae ab illo 
inventore veritatis et quasi architecto 
beatae vitae dicta sunt explicabo. 

Sed ut perspiciatis unde omnis iste • 123.456.7890 • website.com



CAMPAIGN DESIGN NOTES
This campaign uses all the elements of the parent campaign, with alterations as 
indicated on the following pages.



CMYK: 78, 0, 43, 0
RGB: 0, 183, 168
HEX: 00B7A8

CMYK: 93, 49, 13, 0
RGB: 0, 116, 170
HEX: 0074AA

CMYK: 71, 30, 0, 0
RGB: 62, 148, 209
HEX: 3E94D1

CMYK: 0, 18, 91, 0
RGB: 255, 206, 46
HEX: FFCE2E

CMYK: 41, 32, 32, 0
RGB: 157, 159, 160
HEX: 9D9FA0

CMYK: 69, 61, 59, 46
RGB: 64, 64, 66
HEX: 404042

For all printed and digital materials use the primary color palette first. The secondary palette is used to accent icons and 
illustrations. The Benevis color style is a mix of complementary, contemporary colors. Primary colors may also be used with 
transparency to add depth, as seen below.

COLOR PALETTE

PRIMARY SECONDARY



Photography is a powerful tool when it comes to design. It has 
the ability to evoke emotions, tell a story and even set the tone 
for how a brand is perceived. Where space allows, we should 
take advantage of including photography in our materials. 
Dentist imagery is confident, attractive, and diverse.

Imagery of patient treatment may show use of a mouth mirror, 
but no other open-mouth procedures.

PHOTOGRAPHY

LOREM IPSUM DOLOR



Icons to be used in accordance with the direction provided in the parent campaign.

ICONSTEXTURE

Texture may be created using elements of the 
Benevis icon or typography, as seen above.

LOREM IPSUM DOLOR



Sed ut perspiciatis
unde omnis iste
Sed ut perspiciatis unde omnis iste natus 
error sit voluptatem accusantium 
doloremque laudantium, totam rem aperiam, 
eaque ipsa quae ab illo inventore veritatis et 
quasi architecto beatae vitae dicta sunt 
explicabo. 

Sed ut perspiciatis unde omnis iste natus 
error sit voluptatem accusantium 
doloremque laudantiumi.

Sed ut perspiciatis unde omnis iste • 123.456.7890 • website.com

LAYOUT
The layout brings together photography, colors and fonts to 
create this campaign’s visual appearance. The focal image is 
overlayed on a grey background and combined with logo 
elements. Supporting photography is smaller than the focal 
image to create hierarchy and bring the viewer down the 
page. Helvetica Neue Bold displays the title lines while 
Helvetica Neue Light displays the body copy. Icons are 
brought in to highlight specific content or data.

LOREM IPSUM DOLOR

LOREM
IPSUM
DOLOR

Lorem ipsum dolor sit amet 
cons ectetur adipiscing elit 
sed do eiusmod tempor.

Lorem ipsum dolor sit amet, consectetur adi 
piscing elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad minim 
veniam. Sed do eiusmod tempor incididunt ut 
labore et dolore magna

LOREM IPSUM DOLOR SIT AMET

123.456.7890 • website.com



THANK YOU FOR ENSURING OUR
BRAND STAYS TRUE AND EXTENDS
APPROPRIATELY.
If you have any questions or need approval on work
utilizing our brand, feel free to reach out to us.

Contact
Vice President Sales and Marketing
email@benevis.com
123.456.7890


